Structure of the undergraduate Programme
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Mandatory courses of the main
I | II | IO | Iv |V | VI | VI | VI
field of study
1 Calculus 1 6 150 | 15 | 30 2 3 50 100 | X
2 Basics of Business 6 150 | 15 | 30 2 3 50 100 | X
3 Basics of Management 6 150 | 15 | 30 2 3 50 100 | X
4 Microeconomics 6 150 | 15 | 30 2 3 50 100 | X
5 Calculus 2 6 150 | 15 | 30 2 3 50 100 X
6 Business Process Management 6 150 | 15 | 30 2 3 50 100 X
7 Basics of Finance 6 150 | 15 | 30 2 3 50 100 X
8 Macroeconomics 5 125 | 15 | 30 2 3 50 75 X
9 Marketing 1 5 125 | 15 | 30 2 3 50 75 X
10 | Human Resources Management 5 125 | 15 | 30 2 3 50 75 X
11 | Research Methods in Business 5 125 | 15 | 30 2 3 50 75 X
12 | Academic Writing 5 125 | 15 | 30 2 3 50 75 X
13 | Marketing 2 5 125 | 15 | 30 2 3 50 75 X
14 | Public Finances 5 125 | 15 | 30 2 3 50 75 X
15 | Organizational behavior 5 125 | 15 | 30 2 3 50 75 X
16 Stat.istics in Economics and 5 125 | 15 | 30 9 3 50 75 X
Business
17 | Financial Management 5 125 | 15 | 30 2 3 50 75 X
18 | Innovative Business Models 5 125 | 15 | 30 2 3 50 75 X
19 | International Business 5 125 | 15 | 30 2 3 50 75 X
20 | Corporate Finance 5 125 | 15 | 30 2 3 50 75
91 Strategic Management 5 125 | 15 | 30 2 3 50 75




22 | International Marketing 5 125 | 15 | 30 2 3 50 75
23 | Financial Accounting 5 125 | 15 | 30 2 3 50 75 X
24 | Innovation Management 5 125 | 15 | 30 2 3 50 75 X
25 | International Management 5 125 | 15 | 30 2 3 50 75 X
26 | Bachelor thesis 30 | 750 = = = 5 | 1365 | 2705
Sum 163 | 4075 | 375 | 750 | 50 | 80 | 1365 | 2705
English language component
1 English language 1 6 150 = 45 2 3 50 100 | X
2 English language 2 6 150 = 45 2 3 50 100 X
3 Business English 1 5 125 = 45 2 3 50 75 X
4 Business English 2 5 125 = 45 2 3 50 75 X
Sum 22 | 550 - | 180 | 8 12 | 200 | 350
The total sum of mandatory 185 | 4625 | 375 | 930 | 58 | 92 | 1565 | 3055
components
Elective courses of the main field
of study
1 Basics of Critical Thinking 125 15 | 30 2 3 50 75 X
2 Information Technologies 5 125 | 15 | 30 2 3 50 75 X
B Buseness Law 5 125 | 15 | 30 2 3 50 75 X
4 Business Ethics 125 | 15 | 30 2 3 50 75 X
5 Business Communication 125 | 15 | 30 2 3 50 75 X
6 Banking Law 125 | 15 | 30 2 3 50 75 X
7 Project Management 125 | 15 | 30 2 3 50 75 X
8 Investments 125 | 15 | 30 2 3 50 75 X
9 Intelectual Property 125 | 15 | 30 2 3 50 75 X
10 | Strategic Marketing 125 | 15 | 30 2 3 50 75 X
11 | International Economic Relations 125 | 15 | 30 2 3 50 75 X
12 | Entrepreneurship 5 125 | 15 | 30 2 3 50 75 X
13 | Digital Marketing 5 125 15 | 30 2 3 50 75 X
14 | Consumer Behaviour 125 | 15 | 30 2 3 50 75 X
15 | Public Relations 5 125 | 15 | 30 2 3 50 75 X
16 | Advertising and Promotion 125 | 15 | 30 2 3 50 75 X
17 | Leadership 125 | 15 | 30 2 3 50 75 X
18 | Branding 125 15 | 30 2 3 50 75 X
19 | Marketing Management 5 125 | 15 | 30 2 3 50 75 X




20 | Managing Change 5 125 | 15 | 30 2 3 50 75
Total 100 | 2500 | 300 | 600 | 40 | 60 | 1000 | 1500
Free courses
1 Philosophy 5 125 | 15 | 30 2 3 50 75
2 Psychology 5 125 | 15 | 30 2 3 50 75
B Basics of Politics 5 125 15 | 30 2 3 50 75
4 Political Psychology 5 125 | 15 | 30 2 3 50 75
5 Introduction to Law 5 125 15 | 30 2 3 50 75
6 Gender Statistics 5 125 15 30 2 B 50 75
7 French Language 1 5 125 15 30 2 3 50 75
8 French Language 2 5 125 | 15 | 30 2 3 50 75
Total 40 | 1000 | 120 | 240 | 16 | 24 | 400 | 600




